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Sven Freisendorf

. ‘Head of Data & Intelligence
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Empowering . .
Communities to Progress. a UmCTEdlt



What can Al do for us (capabilities)?

Predict anevent, likelihood of something
happening

#

Pattern Recognition: Normal vs. not Outlier vs:
’

Anomaly e.g. Fraud Detection

Substitute manual or rules-based engines for
planning and optimization

- Cur Mng

Understand Images, Videos e..g. Fleor Plans,
Satellite Images . 5

* Understand Text e.g. Chatbots, translators etc.

Speech to Text, Transcriptions e.é. Live
Transcription of calls

. Create Text and Images,
t :

Next Best Product, Customter Propensjty, Churn
Model, Liquidity & Rating Forecast

Customer Segmentation,’Channel Affinity

ATM Cash Optimizatiqn (in pLaﬁning)
‘ ~

HVB Ask (testing phase), Contact Center, Transaction
Classification

Microsoft Teams (usage for HVB in alignment)

GenAl usage in Marketing (testing phase)
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